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A global enterprise dedicated
to improving healthcare

$3.2 billion
annual revenue

IMS Health Confidential. For discussion purposes only. Not approved by management.

annual revenue

15,000
employees

7,500+
Industry and customer experts

100+
countries

• World’s leading provider of technology-
enabled information services for healthcare 

• Dedicated focus on Life Sciences, Payers, 
and Providers

• Global footprint and scale: Serve over 
5,000 customers on 6 continents

• Connectivity to all healthcare stakeholders 



IMS Health’s transformation



Pharmacies

Parapharmacies

Rx Drugs

Channels & segments
Healthcare shops audited by IMS Health &      Products segments

3

Corners

IMS Health Confidential

OTC

OTCOTC

Personal Care Patient Care Nutrition

Including Food
Supplements,

Botanicals
etc.

All data  presented are sell out information – Sales at public price



Non Rx market by segment

Sell Out € 10.984 Ml
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Non Rxs are growing OTC
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Food supplements have an even faster pace 
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Rx reimboursed Rx not reimboursed No Rx Food supplements (including botanicals)
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Botanicals Market
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Un-licenced brands
containing at least one
vegetal active principle

Oral forms only

OTC (therapeutical

Botanicals
No standard and exhaustive definition in place to measure the market
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OTC (therapeutical
products excluding
cosmetics and 
nutritional)

IMS Health Confidential



0% 50% 100%

DIGESTIVE/OTH INTEST REMS 

CIRCULATORY PRODS. 

URINARY AND REPRODUCT CAR 

TONICS/OTHER STIMS 

VIT. MIN. & NUTRIT. SUPPS 

COUGH COLD/RESPIR. 

Botanicals cover 46% 
in value and 43% in 
volume of the food
supplements market in 
Italy

Botanicals vs the whole nutraceutical marlet
Therapeutic segments by active priciple (herbal vs non herbal) – Sales %

Ranked by sales value 2014
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WEIGHT LOSS PRODUCTS 

CALM/SLEEP&MOOD ENHANC PD 

MISCELLANEOUS 

EYE CARE 

PAIN RELIEF 

SKIN TREATMENT 

ANTINAUSEANTS 

EAR CARE 

MOUTH TREATMENT PRODUCTS 

HABIT TREATMENT

Botanicals

Others

8 on the Top10 areas
are > 50% botanicals

Source: IMS Health  Multichannel



Local sales are growing
significanly above
average OTC pace

Consumptions, as well, 
have a positive trends

Botanicals – Italian market trend
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driven by cultural 
tendecies and 
demographics
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17,2%
DIGESTIVE/OTH INTEST 
REMS

CIRCULATORY PRODS.

Key segments for
botanicals are 
digestive, cardio
vascular and 
genitourinary
preparations. 

Botanicals – Market share by segment
Italy – Key five segments sum  up to 65% of total market  
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15,4%

13,9%

9,6%

9,4%

URINARY AND 
REPRODUCT CAR

TONICS/OTHER STIMS

VIT. MIN. & NUTRIT. 
SUPPS

OTHERS

preparations. 

Source: IMS Health Multichannel



others

2014 Contribution to growth 950 new brands in 
2013

1050 in 2014

but

400 only with an yearly

Innovation is key
Most of the market growth is driven by the new products
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-20.000.000 - 20.000.000 40.000.000 60.000.000 

2013 launches

2014 launches 

400 only with an yearly
turn over > 50K

Source: IMS Health Multichannel



Thank you
Stay connected

LGatti@imshealth.com
Disclaimer :

• All reproduction rights, quotations, broadcasting, 
publications reserved.  No part of this presentation 
may be reproduced or transmitted in any form or by 
any means, electronic or mechanical, including 
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any means, electronic or mechanical, including 
photocopy, recording, or any information storage and 
retrieval system, without express written consent of 
IMS HEALTH.

• ©2015 IMS Health Incorporated and its affiliates. All 
rights reserved. Trademarks are registered in the 
United States and in various other countries.


